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When | say “good,”
you say “neighbor.”

FOUMDBATION REPAIR CRAWL ERACE REPRIR

707-532-2468

COMCRETE LIFTIMNG

Mike Rosa

Agent

925-376-2244
Insurance Lic. #: OF45583
346 Rheem Blvd., Suite 106
Moraga

LIMITED TIME OFFER

$500 OFF

Now that's teamwork.
CALL FOR A QUOTE 24/7

o StateFarm’

Call Tony at
(925) 497-3741

GET_A FREE INSPECTION

* Ten percent off any job over $2500 up to a max of $500. Coupon must be presented at time of

references available

inspection. Offer may not be combined with any other offer. Limit one per customer.
Ask inspector for further details. Promo valid through 03/31/2024.
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P097314.1 State Farm Home Office, Bloomington, IL

Moraga’s Chamber of Commerce sponsors 'Business in the
Digital Age' presentation

By Vera Kochan

Photo Vera Kochan

Amplified Digital Agency Advertising Executive

Casey Weider

Several business mem-
bers of the town’s Cham-
ber of Commerce at-
tended the “Business in
the Digital Age: Growing
Your Business Through
Digital Solutions” presen-
tation, held at the Moraga
Library, with the intent to
improve or start their so-
cial media visibility.

“We felt that our local
organizations were inter-
ested in learning to navi-
gate the sometimes con-

fusing world of digital
marketing,” stated Execu-
tive Director Katie Bid-
strup. “We had a wide va-
riety of businesses in the
20 plus sign-ups, and you
can see from the diverse
businesses in attendance
that this type of profes-
sional support is impor-
tant across many indus-
tries.”

Bidstrup acknowl-
edged the businesses that
attended, such as: Saklan

School, Mark Hoogs State
Farm Insurance, Neptune
Maps, Lamorinda Arts
Council, Springbook, Mor-
aga Hardware and Lum-
ber, Loards Ice Cream -
Moraga, Be The Star you
Are, a commercial realty
company, performing arts
groups, and a budding
animation business
owner.

The March 6 event
was guided by Amplified
Digital Agency Advertis-
ing Executive Casey Wei-
der, who typically pro-
vides custom digital solu-
tions for all sizes and in-
dustries. The evening’s
goal was to help business
owners understand, exe-
cute, and evaluate a digi-
tal strategy that would be
a right fit for them.

Weider explained
that Facebook has the
largest social media plat-
form with 3 billion users.
Its demographic is 25 - 34
years old, and is the pre-
ferred social media plat-

form for people over 45.
Its business page is cre-
ated and managed by
personal profiles.

Instagram is the sec-
ond largest social media
platform with 2 hillion
users, and 85% of its au-
dience is younger than
45. It is the preferred
platform for the 18 - 34
year old demographic,
and its structure covers
independent accounts
that are classified as per-
sonal or business.

LinkedIn, explained
Weider, is a primary so-
cial media tool for B2B
(business to business) in-
dustries where 60% of
users are between 25 and
34 years old. Typically,
over 100 job applications
are submitted every sec-
ond on LinkedIn, and its
business page is created
and managed by personal
profiles.

Weider also dis-
cussed how to get visibil-
ity. With regards to Face-

Reels (a short-form
video); SEO (Search En-
gine Optimization) plus
your profile; Highlights;
post engagement such as
Like comments, Share,
and Save; use Hashtags;

book, encourage page
check-ins (activity); utilize
Facebook Groups; view
page analytics to deter-
mine the best time to post
content; and video as
much as possible (it has

changed how people look and implement co-
at social media). sponsored posts. “It’s a
For visibility through  great way for people to

Instagram, Weider rec-
ommended the power of

find you,” he added.
... continued on Page A9
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Bunnies & Brews celebrates spring with
animals, beer and food

By Vera Kochan

Kids making friends with the bunnies Photo Vera Kochan

The Town of Moraga has
begun celebrating all that
is springtime with its 2nd
annual “Bunnies &
Brews” event for the
whole family. The Parks
and Recreation Depart-
ment’s festivities took
place at the Hacienda de
las Flores (hence the ad-
vertised description of “a
Hacienda hoppy hour)
on March 10, and the
weather did more than
cooperate with mildly
cool temperatures and
sunny skies.

The premise of the
four-hour function was
for adults to enjoy some
beer from Moraga’s
Canyon Club Brewery,

Lafayette’s Headlands
Brewing Company, and
Oakland’s Ghost Town
Brewing (who was spon-
sored by Moraga’s Cham-
ber of Commerce). “We
see there are brew fests
in other cities that have
major breweries,” stated
Recreation Coordinator
Donald Scully. “Having a
couple of breweries
around town makes this
possible for us.”

As for lunch, three
food trucks were on hand
that offered a variety of
choices for anyone’s taste
buds. Ofie’s Kitchen
served up burgers, hot-
dogs, and fries, while
Golden Gate Gyro

tempted folks with Mid-
dle Eastern comfort food,
and Bombzies BBQ of-
fered a variety of Asian
barbecue specialties.

Not leaving out the
youngsters, childcare was
provided by the Moraga
Day Camp staff in the Ca-
sita building for kids aged
4 - 12, with supervised ac-
tivities such as coloring,
arts & crafts, or games.

You can’t have a
“Bunnies & Brews” event
without the bunnies, and
there were more bunnies
on hand than you could
shake a carrot stick at.
Twenty bunnies in a vari-
ety of shapes, sizes, and
colors hopped around a
large enclosure that fea-
tured kid-sized furniture
(for photo ops), and plush
pet houses for the ani-
mals to hang out in. Join-
ing the bunnies were two
crescent ducks, a small
pig, and a goat, all pro-
vided by Cute & Cuddlee
Mobile Petting Zoo
(http://.cuteandcud-
dleemobilepettingzoo.go-
daddysites.com).

With the unpre-
dictability of this season’s
rain forecasts, “The
weather was scaring me,”
said Scully, but he
needn’t have worried as

approximately 250 atten-
dees came out to enjoy a
pint and a pet.
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Tamplen Plastic Surgery now in Orinda

Cosmetic

Surgery

¢ Facelift
Facial Implants ° Fillers
Neck Lift
Nose Surgery
Brow Lift

Ear Surgery

Laser & Non-Surgical Services
* BOTOX® Cosmetic and Dysport®
* Cosmetic Removal of Moles & Skin Tags

(jUVEDERM® JUVEDERM VOLUMA®), Restylane®)
¢ Fraxel Re:Store Laser Treatment

Skin Care Services

Eyelid Surgery ® Chemical Peels
* Obagi® Consultation
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Single Level Home
Prime Cul-De-Sac Location | Large Lot
4 Bed | 2 Full Baths | 2,547 Sq Ft
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MCC Townhouse

Large Level Yard | Designer Kitchen
3 Bed | 2.5Baths | 2,238 Sq Ft

Top Producer

EAST BAY - CONTRA COSTA COUNTY

Dr. Matthew Tamplen, who grew up in Lafayette and is a
nationally recognized Double Board-Certified Facial Plastic
surgeon, opened a private practice in Downtown Orinda to
better serve Lamorinda patients. Specializing entirely in

the face, Dr. Tamplen’s expertise is nationally recognized for
providing patients with beautiful, elegant, and natural results.
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925.212.7672
M?tthew Tamplen, MD Barb@BarbBrawner.com Golden SOtheby,S
Orinda Office: NEW LOCATION ' Gate
. . ) BarbBrawnerHomes.com INTERNATIONAL REALTY
96 DaVIS Road’ Sulte #5’ OI'll'lda, 925_444_0824 ?sziée}ﬁ;};:i—ijtﬁed DRE# 01922264 Each Office Is Independently Owned And Operated.

TamplenPlasticSurgery.com

Reconstructive Surgeon.




